	Slide 1
	
[image: image1.emf]The 

Media 

and 

Politics

Agenda Setting Effect, Priming Effect, 

Mental Schemas, and Framing Effect


	___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

	Slide 2
	
[image: image2.emf]Agenda Setting Effect


	___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

	Slide 3
	
[image: image3.emf]Agenda Setting Effect

• Media does not 

tell you HOW to 

think but WHAT 

to think about.

• Issue salience 

is important.
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• Liberal papers-

warmer feelings 

towards liberals.

• Conservative 

also warmer 

towards liberals 

and the poor.
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• 1980 

presidential 

campaign.

• Media presents 

a negative view 

of Carter’s 

action.

• Carter loses to 

Reagan.
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• 1992 presidential 

campaign.

• Economy 

recovering from 

recession.

• 90% of media 

reports were 

negative.

• Clinton attacks on 

Bush concerned 

with economy.

• Bush is defeated.
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• Some media 

outlets focus on 

the failures in Iraq.

• Other sources tout 

the successes.

• People judged 

President Bush 

based on their 

perceptions of 

progress in Iraq.
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• Weights different pieces of 

information, mediates information, 

and structures information.
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• Media influences 

how people view 

an issue based on 

presentation of the 

information.

• Civil Rights 

perspective.

• Public Order 

perspective.
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Priming Effect

		Liberal papers-warmer feelings towards liberals.

		Conservative also warmer towards liberals and the poor.
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Agenda Setting Effect
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Agenda Setting Effect

		Media does not tell you HOW to think but WHAT to think about.

		Issue salience is important.
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Priming Effect

		1992 presidential campaign.

		Economy recovering from recession.

		90% of media reports were negative.

		Clinton attacks on Bush concerned with economy.

		Bush is defeated.
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Priming Effect

		1980 presidential campaign.

		Media presents a negative view of Carter’s action.

		Carter loses to Reagan.
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Mental Schemas

		Weights different pieces of information, mediates information, and structures information.
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Priming Effect

		Some media outlets focus on the failures in Iraq.

		Other sources tout the successes.

		People judged President Bush based on their perceptions of progress in Iraq.
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Framing Effect

		Media influences how people view an issue based on presentation of the information.

		Civil Rights perspective.

		Public Order perspective.
































