SUNY ONEONTA

COMMUNICATION ARTS DEPARTMENT

Fall 2006

MCOM 286

RESEARCH METHODS IN MASS MEDIA

MONDAY, WEDNESDAY, FRIDAY

11 AM - 11:50 AM

SCHU 107

Professor:  Gayane Torosyan

Office:  IRC B-6

Telephone:  436-24-51

E-Mail:  torosygf@oneonta.edu  

Office Hours:  Monday, Wednesday, Friday 12 noon - 1 p.m.

And by appointment
Required Text

Baxter, Leslie and Earl Babbie, The Basics of Communication Research, 2004

Course Description

This course introduces you to the principles and basic techniques of mass communication research.  You will learn how to plan and design research and to collect data for topics pertinent to the field.  By the end of the course, I want you to be able to ask worthwhile questions on mass media topics, use research methods appropriately, and report the results in simple terms. 

Basic Premise for Course

· “Research” is one of the more common first jobs in the media.  Knowing how to do it well will enhance the probability you will move on to something you had planned on doing
· Regardless of your chosen career, you will be expected to review, consume, and intelligently use “research.”  If you can not, it will be difficult to succeed
· Relatively few mass communication graduates across have adequate research skills.  By taking course content seriously, and learning the material, you can gain an employment edge for yourself
· You can actually start the project you will be expected to complete in MCOM 350 Seminar in Mass Communication
Course Requirements
Attendance is mandatory.  Class participation is a must.  THREE (3) EXCUSED ABSENCES ARE ALLOWED.  TEN (10) POINTS WILL BE DEDUCTED FOR EACH UNEXCUSED ABSENCE THEREAFTER.   

This class is comprised of three (3) units:

· Three objective tests (x50)


150 points

· Five short papers: historical, content


analysis, team survey, focus group, 

    
interview (x30)




150 points

· Research proposal



20 points

· Quizzes (x10)




100 points

TOTAL






420 POINTS
There may also be 3-4 brief assignments that are not graded.  However, if the assignments are not completed, or not completed on time, points will be deducted.

Graded assignments that are not received on time may be accepted late on a case-by-case basis.  There will be points deducted.  

The final course grade is based on the following system:

· A
94-100%
· A-
90-93%
· B+
87-89%
· B
83-86%
· B-
80-82%
· C+
77-79%
· C
73-76%
· C-
70-72%
· D+
67-69%
· D
63-66%
· D-
60-62%
· E
59% and below
STUDENTS WITH DISABILITIES:

I would like to hear from anyone who has a disability which may require seating or testing accommodations, as well as accommodations of other class requirements, so that appropriate arrangements may be made. Please contact me during my office hours or after class.

PLAGIARISM:

Webster’s New World Dictionary of American language defines plagiarism as taking ideas, writing, etc. from another and passing them off as one’s own. Penalties for plagiarism will be ranging from grade reduction to dismissal from the University. 

STUDENT COMPLAINTS:

Please see the instructor about your complaints and questions concerning the course. Any unresolved problems can be taken to the Department Chair.

COURSE OUTLINE

WEEK ONE  

INTRODUCTIONS, CHAPTER 1:  HUMAN AND SCIENTIFIC INQUIRY
WEEK TWO CHAPTER 2:  BASIC BUILDING BLOCKS

WEEK THREE

CHAPTER 15:  SOCIAL TEXT ANALYSIS; HISTORICAL METHODS 

*PAPER#1 DUE FRIDAY (HISTORICAL)

WEEK FOUR 

CHAPTER 13:  PARTICIPANT OBSERVATION

WEEK FIVE 

CHAPTER 5:  ETHICS OF COMMUNICATION RESEARCH

*TEST #1 ON FRIDAY 

WEEK SIX

CHAPTER 14:  QUALITATIVE INTERVIEWING

WEEK SEVEN

CHAPTER 14 (CONT’D): QUALITATIVE INTERVIEWING

WEEK EIGHT

CHAPTER 16:  QUALITATIVE DATA ANALYSIS

*PAPER #2 DUE FRIDAY (INTERVIEWING)

WEEK NINE

CHAPTER 6:  CONCEPTUALIZATION AND OPERATIONALIZATION

*TEST #2 ON FRIDAY 

WEEK TEN

CHAPTER 7:  THE LOGIC OF SAMPLING

*PAPER #3 DUE FRIDAY (FOCUS GROUP)

WEEK ELEVEN

CHAPTER 8:  SURVEY RESEARCH

WEEK TWELVE

CHAPTER 9:  EXPERIMENTS

*PAPER #4 DUE FRIDAY (SURVEY)

WEEK THIRTEEN 

CHAPTER 10:  QUANTITATIVE TEXT ANALYSIS

WEEK FOURTEEN 

CHAPTER 11:  THE BASICS OF QUANTITATIVE DATA ANALYSIS

WEEK FIFTEEN

COURSE REVIEW *PAPER #5 DUE MONDAY (CONTENT ANALYSIS)

