COURSES
MCOM 252 Writing for Radio, Television and Film 

SAMPLE SYLLABUS 
SUNY ONEONTA

COMMUNICATION ARTS DEPARTMENT

Fall 2006

MCOM 286

RESEARCH METHODS IN MASS MEDIA

MONDAY, WEDNESDAY, FRIDAY

11 AM - 11:50 AM

SCHU 107

Professor:  Gayane Torosyan

Office:  IRC B-6

Telephone:  436-24-51

E-Mail:  torosygf@oneonta.edu  

Office Hours:  Monday, Wednesday, Friday 12 noon - 1 p.m.

And by appointment
Required Text

Baxter, Leslie and Earl Babbie, The Basics of Communication Research, 2004

Course Description

This course introduces you to the principles and basic techniques of mass communication research.  You will learn how to plan and design research and to collect data for topics pertinent to the field.  By the end of the course, I want you to be able to ask worthwhile questions on mass media topics, use research methods appropriately, and report the results in simple terms. 

Basic Premise for Course

· “Research” is one of the more common first jobs in the media.  Knowing how to do it well will enhance the probability you will move on to something you had planned on doing
· Regardless of your chosen career, you will be expected to review, consume, and intelligently use “research.”  If you can not, it will be difficult to succeed
· Relatively few mass communication graduates across have adequate research skills.  By taking course content seriously, and learning the material, you can gain an employment edge for yourself
· You can actually start the project you will be expected to complete in MCOM 350 Seminar in Mass Communication
Course Requirements
Attendance is mandatory.  Class participation is a must.  THREE (3) EXCUSED ABSENCES ARE ALLOWED.  TEN (10) POINTS WILL BE DEDUCTED FOR EACH UNEXCUSED ABSENCE THEREAFTER.   

This class is comprised of three (3) units:

· Three objective tests (x50)


150 points

· Five short papers: historical, content


analysis, team survey, focus group, 

    
interview (x30)




150 points

· Research proposal



20 points

· Quizzes (x10)




100 points

TOTAL






420 POINTS
There may also be 3-4 brief assignments that are not graded.  However, if the assignments are not completed, or not completed on time, points will be deducted.

Graded assignments that are not received on time may be accepted late on a case-by-case basis.  There will be points deducted.  

The final course grade is based on the following system:

· A
94-100%
· A-
90-93%
· B+
87-89%
· B
83-86%
· B-
80-82%
· C+
77-79%
· C
73-76%
· C-
70-72%
· D+
67-69%
· D
63-66%
· D-
60-62%
· E
59% and below
STUDENTS WITH DISABILITIES:

I would like to hear from anyone who has a disability which may require seating or testing accommodations, as well as accommodations of other class requirements, so that appropriate arrangements may be made. Please contact me during my office hours or after class.

PLAGIARISM:

Webster’s New World Dictionary of American language defines plagiarism as taking ideas, writing, etc. from another and passing them off as one’s own. Penalties for plagiarism will be ranging from grade reduction to dismissal from the University. 

STUDENT COMPLAINTS:

Please see the instructor about your complaints and questions concerning the course. Any unresolved problems can be taken to the Department Chair.

COURSE OUTLINE

WEEK ONE  

INTRODUCTIONS, CHAPTER 1:  HUMAN AND SCIENTIFIC INQUIRY
WEEK TWO CHAPTER 2:  BASIC BUILDING BLOCKS

WEEK THREE

CHAPTER 15:  SOCIAL TEXT ANALYSIS; HISTORICAL METHODS 

*PAPER#1 DUE FRIDAY (HISTORICAL)

WEEK FOUR 

CHAPTER 13:  PARTICIPANT OBSERVATION

WEEK FIVE 

CHAPTER 5:  ETHICS OF COMMUNICATION RESEARCH

*TEST #1 ON FRIDAY 

WEEK SIX

CHAPTER 14:  QUALITATIVE INTERVIEWING

WEEK SEVEN

CHAPTER 14 (CONT’D): QUALITATIVE INTERVIEWING

WEEK EIGHT

CHAPTER 16:  QUALITATIVE DATA ANALYSIS

*PAPER #2 DUE FRIDAY (INTERVIEWING)

WEEK NINE

CHAPTER 6:  CONCEPTUALIZATION AND OPERATIONALIZATION

*TEST #2 ON FRIDAY 

WEEK TEN

CHAPTER 7:  THE LOGIC OF SAMPLING

*PAPER #3 DUE FRIDAY (FOCUS GROUP)

WEEK ELEVEN

CHAPTER 8:  SURVEY RESEARCH

WEEK TWELVE

CHAPTER 9:  EXPERIMENTS

*PAPER #4 DUE FRIDAY (SURVEY)

WEEK THIRTEEN 

CHAPTER 10:  QUANTITATIVE TEXT ANALYSIS

WEEK FOURTEEN 

CHAPTER 11:  THE BASICS OF QUANTITATIVE DATA ANALYSIS

WEEK FIFTEEN

COURSE REVIEW *PAPER #5 DUE MONDAY (CONTENT ANALYSIS)

MCOM 262 Reporting

SAMPLE SYLLABUS
SUNY ONEONTA

COMMUNICATION ARTS DEPARTMENT

Spring 2006

MCOM 262
REPORTING

Tuesday and Thursdays at 12 noon, IRC 120 A/B
Instructor:  Gayane Torosyan

Office:  B-6 IRC

Telephone:  436-2451

E-Mail: torosygf@oneonta.edu

Office Hours:  MWF 12 noon – 1 p.m.,

One hour before each class, and by appointment 

REQUIRED TEXT

The Missouri Group: News Reporting and Writing. Seventh edition. Available at the Hunt Union bookstore. 
RECOMMENDED TEXT: 

The Associated Press Style Book and Libel Manual, latest edition available at the bookstore.

COURSE DESCRIPTION: A study in news information and writing for the public sector. Emphasis is on the reporter's obligation to gather and present news as efficiently as possible for print or electronic media. News projects and studies include:


- Defining news and its purposes.


- Refining interviewing techniques for efficiency and accuracy. - Participatory 



journalism, a hands-on approach to information gathering.


-. Features, at -length, issue-oriented stories of refined structure



and language.


- Profiles, examining the work, lifestyles and interests of unique


people close at hand.


- News language, the styles and voices of varied informational


products, from briefs to biographies.


- Radio/television news-minute, the traditional capsule approach



to top-of-the-hour news. 


- Twenty-second information bytes for broadcast. 


- Research for background information; where to look, what to


use and what to delete.

RECOMMENDED READING, VIEWING, LISTENING:


- Associated Press Style Book and Libel Manual.


- Webster's Collegiate Dicti,onary.


- The New York Times, The Daily Star, The State Times, The New York Post or Daily 


News, 
and students' hometown newspapers.


- Network and cable television news programming, and Venue,



the SUNY Oneonta television news program. 


- Time, Sports Illustrated, National Geographic, People. 


- WNBC, W ABC and local radio stations.

COURSE OBJECTIVES: Developing skills by:


-
comparing and contrasting news products.


- refining interviewing principles and practices through information gathering face 



to face and over the phone.


- transmitting copy via internet. 


- writing and editing AP-style news copy on desktop processors.



- researching and interpreting news data in the field.


- defining news angles by mass appeal and human relevance.


- crafting quality news for print and broadcast.

COURSE REQUIREMENTS:


GENERAL

· Regular class attendance. Notifying instructor if injury, illness or 


personal problems preclude attendance. Late arrival equals and absence. 


After three absences, the grade drops one full letter grade. With each 


ensuing absence, the
 grade drops in increments; the B becomes the B-minus, etc.


- Thorough reading, listening and viewing of assigned news



stories. 


- Effective participation in in-class and out-of-class projects. 


- Satisfactory completion of all written assignments and




exams.

SPECIFIC - WRITING 


- Students will write length print stories to



demonstrate skill at organizing researched materials,




melded with quotes from multiple interviews. All work




will be written on and printed from word processors.


- FIELD WORK - Projects will be assigned to both groups



and individuals. Groups share the grade.


- WRITING LAB - Students will regularly write as a group in lab. 



Work in progress will be critiqued and edited.


- TESTING - Quizzes to be given on screen and blackboard.

GRADING:

Method

All writings will be assigned specific points, with a total number of points possible by the end of the semester. The more lengthy and involved the writing, the more points to be earned.  For instance, a simple exercise may be worth only 30 points, while a full-length feature may be worth 100 points. At semester's end, the total number of earned points will be tallied into a percentage grade. Finally, that percentage will be converted into a standard letter grade. As a example, if a student earns 710 points out of a possible 800, that's an 89 percent and a B-plus.
Base

Writings, including rough draft work and exercises, will comprise 65 percent of the grade.
Other areas of student work to be assessed and graded:



Tests and quizzes - 10 percent.





Creative and cooperative team projects - 15 percent.





Attendance and participation - 10 percent. 

Scale
A (94-100) A- (90-93)

B+ (87-89) B (83-86) B- (80-82) 

C+ (77-79) C (73-76) C- (70-72) 

D+ (67-69) D (63-66) D- (60-62)

STUDENTS WITH DISABILITIES:

I would like to hear from anyone who has a disability which may require seating or testing accommodations, as well as accommodations of other class requirements, so that appropriate arrangements may be made. Please contact me during my office hours or after class.

PLAGIARISM:

Webster’s New World Dictionary of American language defines plagiarism as taking ideas, writing, etc. from another and passing them off as one’s own. Penalties for plagiarism will be ranging from grade reduction to dismissal from the University. 

STUDENT COMPLAINTS:

Please see the instructor about your complaints and questions concerning the course. Any unresolved problems can be taken to the Department Chair.

COURSE SCHEDULE


Week 1: Chapter 1


Week 2: Chapter 2, Exercise 


Week 3: Chapters 3 & 4, Interview due (40 points)

Week 4: Chapters 5& 6, Info gathering assignment due (30 points) 

Week 5: Chapters 7&8, Lead writing assignment due

Week 6: Chapters 9 & 10, Obituary story due

Week 7: Chapters 11 &12, Event-based story due

Week 8; Chapters 13 & 14, School story due 

Week 9: Chapters 15 & 16, 


Week 10: Chapters 17 & 18, Tape analysis exercise (10 points)

Week 11: Chapters 19, Group project: public opinion poll

Week 12: Chapters 20, Poll-based story due (50 points)

Week 13: Chapter 21, Sport story due (35 points)

Week 14: Chapters 22, Media law: in-class presentations

Week 15: Chapter 23, Media ethics presentations. Final story due  (70 points)
MCOM 286 Research Methods in Mass Media

SAMPLE SYLLABUS
SUNY ONEONTA

COMMUNICATION ARTS DEPARTMENT

SPRING 2006

MCOM 252
   WRITING FOR RADIO-TV-FILM


MWF  10 a.m.   HECO 136
Instructor:  Gayane Torosyan

Office:  B-6 IRC

Telephone:  436-2451

E-Mail: torosygf@oneonta.edu   

Office Hours:  MWF 12 noon – 1 p.m.

And by appointment

Required Text:

Air Words: Writing For Broadcast News, by John Hewitt, 3rd edition

Recommended: 

The Associated Press Style Book and Libel Manual

Course Description: A study and practice of writing techniques for radio, television and film with an emphasis on writing for “the ear” and for visual elements. Projects include writing commercials, public service announcements, news, drama and comedy.

Course Objectives

· Write clear, concise electronic copy

· Distinguish between good and bad broadcast writing

· Recognize and utilize various broadcast styles

· Write voice-over copy for the eye (TV) and the ear (radio)

· Time scripts and meet deadlines
Students With Disabilities:

I would like to hear from anyone who has a disability which may require seating or testing accommodations, as well as accommodations of other class requirements, so that appropriate arrangements may be made. Please contact me during my office hours or after class.

Course Requirements


( Regular class attendance. You must notify the instructor if illness, injury or personal problems preclude attendance. Only official documentation will excuse an absence.  After three unexcused absences, there will be a deduction of one full letter grade; thereafter, each unexcused absence will result in a one-third deduction. 


( Thorough reading and study of the text and other assignments.


( Effective participation in in-class discussions and out-of-class projects.


( Satisfactory completion of all assignments.

( All work typed, double-spaced, in a 12-point font. No e-mailed assignments will be accepted. Assignments are due each Friday at the beginning of class.


( All work must be submitted on time or not at all.

Plagiarism:

Webster’s New World Dictionary of American language defines plagiarism as taking ideas, writing, etc. from another and passing them off as one’s own. Penalties for plagiarism will be ranging from grade reduction to dismissal from the University. 

Student Complaints:

Please see the instructor about your complaints and questions concerning the course. Any unresolved problems can be taken to the Department Chair.

Evaluation: Each assignment is worth a number of points, with a total of 350 points possible overall. At the end of the semester, the total number of earned points will be computed into a letter grade. 
Assignments (detailed assignment sheets will be distributed when necessary): 

1) Research: Explore a topic assigned by the instructor and write a brief (up to one page) synopsis (overview) that could serve as background for news, interviews, or a talk show.
2) Interview: Prepare 12 substantial questions for an interview with a current newsmaker
3) Voicer: Write a 30-second news story on a topic of your choice (approved by the instructor) using broadcast style and format.

4) Public service announcement: Write and read a 20-second PSA.

5) Commercial: Write and read a 30-second commercial.

6) News cut: Write a 40-second news story with one given actuality.

7) News report: Write a three-minute news story incorporating three given actualities.

8) Character description game: Write a half-page description of a real or fictional character for film. You can describe a family member, a friend, or an existing movie character. Based on your description, the class should try and guess who that person is. 

9) Film analysis: Based on in-class screenings, write a three-page analysis of a film, focusing on one central character and one film dialogue of your choice.

10) Film script: Create the first five pages of a film (treatment) with one dialogue
11) Group project: Write and present a four-minute radio segment as part of a final class show. Possible formats include interviews, reports, music reviews, DJ spots, PSAs, commercials, skits, radio drama, essays, etc., using the skills learned in class.

Course schedule:

Week 1: Chapter 1; Textbook exercise


Week 2: Chapter 2; Textbook exercise


Week 3: Chapter 3; Assignment 3 due (10 points)


Week 4: Chapter 4; Assignment 1 due (10 points)


Week 5: Chapter 5; Assignment 2 due (20 points)


Week 6: Chapters 6 and 7; Assignment 4 due (20 points)


Week 7: Chapter 8; Midterm quiz (25 points)


Week 8: Chapter 9; Assignment 5 due (20 points)


Week 9: Chapter 10; Assignment 6 due (30 points)


Week 10: Chapter 11; Assignment 7 due (40 points)


Week 11: Chapter 12; Assignment 8 due (20 points)


Week 12: Chapter 13; Assignment 9 due (50 points)


Week 13: Film scripts; Assignment 10 due (65 points)


Week 14: Film scripts; Group project discussion


Week 15: Film scripts; Assignment 11 - Group project – due (40 points)

COMM 277 Discussion

SAMPLE SYLLABUS
SUNY ONEONTA

COMMUNICATION ARTS DEPARTMENT

SUMMER 2006 (May 30 – June 29)

COMM 227
DISCUSSION

MTWTh 12:10 p.m. – 2:05 p.m.

SCHU 107

Instructor:  Gayane Torosyan

Office:  B-6 IRC

Telephone:  436-2451

E-Mail: torosygf@oneonta.edu   

Office Hours:  MTW 2 – 3 p.m.

And by appointment

Required Text:

Wood, Phillips, and Pedersen. Group Discussion: A Practical Guide to Participation and Leadership. Second Edition. Available at Hunt Union and Damascene Book Cellar on 28 West Street.
Course Description: A study and practice of participation and group leadership for basic problem solving. The course gives a basic understanding of theory behind purposeful discussions and practical experiences of participating in or leading small groups.

Course Objectives: The objective of this course is to give students a real experience in working in small group settings towards the accomplishment of a common goal. We will be taking an applied, problem-solving approach that recognizes the creative potential of each student. We will conduct a variety of small-group communication activities, including handling conflict and choices in leadership. The students will learn to apply the Standard Agenda problem-solving method.

Students With Disabilities:

The instructor needs to hear from anyone who has a disability which may require seating or testing accommodations, as well as accommodations of other class requirements, so that appropriate arrangements may be made. Please contact me during my office hours or after class.

Course Requirements

Regular class attendance. You must notify the instructor if illness, injury or personal problems preclude attendance. Only official documentation will excuse an absence.  After four unexcused absences, there will be a deduction of one full letter grade; thereafter, each unexcused absence will result in a one-third deduction. 

Student Complaints:

Please see the instructor about your complaints and questions concerning the course. Any unresolved problems can be taken to the Department Chair.

Course schedule:
DAY

TOPIC
1. Introductions 

2. Group discussion and the standard agenda

3. Understanding the group as a system

4. Exploring the group system

5. Individual choices that affect the system

6. Making effective choices when leading

7. Crating a constructive climate and managing conflict

8. Standard agenda step one: understanding the charge

9. Standard agenda step two: understanding and phrasing the question

10. Standard agenda step three: fact finding

11. Standard agenda step four: setting criteria and limitations

12. Standard agenda step five: discovering and selecting solutions

13. Standard agenda step six: preparing and presenting the final report

14.-19. Practicing group discussion

20.        Final exam preview

              FINAL EXAM:  DATE AND PLACE TO BE ANNOUNCED

